Selling the
American Way

U.S. Propaganda from the Cold War to Post-9/11

From the propaganda of the early Cold War to the
post-9/11 Shared Values Initiative, the U.S. government
has used carefully constructed messages to improve
foreign relations and present “the American way of life.”

Dr. Laura Belmonte will discuss the history of U.S.
propaganda and why public diplomacy remains a very
important, though highly underutilized, element -
of U.S. foreign policy.

Dr. Laura Belmonte
Associate Professor of History and
Director of American Studies at OSU

Sponsored by the OSU-Tulsa Library, the Faculty
Research Excellence Series is free and open to
the public.

Wednesday, April 19
Noon

North Hall 150
0SU-Tulsa

100 N. Greenwood Ave.

Attendees are encouraged to bring a brown
bag lunch to the presentation or reserve

a sack lunch for $8.95 by calling
918-594-8133 by Monday, April 13.
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